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Our alumni hold key positions  
in top global companies.
Are you ready to
fill their shoes?
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The difference between BBA and BCom



The mission of the IMM Graduate School is to 
con�nually confer relevant and quality knowledge, 
skills and competencies in the fields of marke�ng, 
supply chain, and general business skills knowledge 
for competences to its students. In doing so, the IMM 
Graduate School provides expert business educa�on 
in marke�ng and supply chain management, crea�ng 
professionally qualified and well equipped graduates 
who are able to prac�ce effec�vely in the business 
environment. This enables the IMM Graduate School 
graduates to contribute to the overall development 
of a sound and globally acknowledged economy. 

The IMM Graduate School has a proud heritage of 
over 25 000 graduates working in top posi�ons 
globally. In a survey of 5 700 alumni, the IMM 
Graduate School established that alumni work in 
fields as diverse as banking, pharmaceu�cals, retail, 
and telecommunica�ons. It is evident that the IMM 
Graduate School is a recognised ins�tu�on in the 
workplace in Africa and provides graduates with an 
array of career opportuni�es, both for the 
undergraduate comple�ng studies immediately a�er 
school, and the experienced working adult engaged in 
postgraduate studies. You can access more 
informa�on about IMM Graduate School alumni at 
www.imm.ac.za

Vision 

About the IMM Graduate School

Mission 

Academic Board

03

Alumni

Na�onal Associa�on of Distance Educa�on and Open 
Learning in South Africa (NADEOSA), Distance 
Educa�on Associa�on of Southern Africa (DEASA) 
and The Chartered Ins�tute of Logis�cs and Transport
(CILTSA).

,

for all.

To recognise quality educa�on in the broadest 
sense of the world as a means to enhance 
socio-poli�cal change and assist in building a 
democracy that recognises the poten�al rights 
and equal opportuni�es of all.

developements.
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About the IMM Graduate School

BBA Characteris�cs 
This programme provides training and develops the 
skills needed by those who want to be part of the 
dynamic process of introducing the products and 
the services offered by the organiza�on to the 
exis�ng marke�ng.  
BCom Characteris�cs 
To train managers in the science of managing the 
supply chain to effec�vely support and give 
credibility to the marke�ng func�on by delivering 
goods and services to the customers in way which 
strengthens and supports the exis�ng rela�onships 
with customers as facilitated by the marke�ng staff.

Interna�onal Supply Chain Management 
Our Bachelor of Commerce in Interna�onal Supply 
Chain Management is comprised of a number of 
modules all of which have been deliberately 
synergised to provide students with a world-class SCM 
and business qualifica�on. Consis�ng of three 
independent streams (Transport and Logis�cs, 
Procurement and Public Procurement), the degree 
has been designed to provide students with a 
content-rich and applica�on-oriented learning 
experience with the emphasis on employability and 
tangible value-add to companies.

The difference between BBA and BCom

BBA BCom

Marke�ng Management Marke�ng Management

Business Management Business Management

Financial Management Supply Chain or 
Project Management or 
Sales Management
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The IMM Graduate School’s enduring aim is to provide 
marke�ng, supply chain, project management, sales 
management and business skills through a range of 
degrees, diplomas, and cer�ficates. These 
qualifica�ons are top quality and globally recognised 
and designed to take your educa�on to the next level. 

About the IMM Graduate School

14
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About the IMM Graduate School

Bursary fees do not cover accommoda�on or out of 
pocket expenses. Bursaries will cover assessment fees.

To download the Bursary Applica�on Form please visit 
www.imm.ac.za, click on downloads: resources.

Most overseas countries recognise South African 
qualifica�ons that are registered by the South African 
Qualifica�ons Authority (SAQA) and compare them to 
specific levels within the country’s educa�on system. All 
IMM Graduate School qualifica�ons are registered with 
SAQA.

In the redesign and applica�ons for new programmes, 
the IMM Graduate School has worked in close 
collabora�on with the local and Interna�onal 
Marke�ng and Supply Chain industries, and in 
consulta�on with leading academic experts in these 
fields. The new qualifica�ons are not only aligned 
with the HEQSF requirements, but will place IMM 
Graduate School students in an even stronger posi�on 
for job and career accelera�on opportuni�es in the 
industry. 

14
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website www.imm.ac.za, click on downloads: resources

other requirements with which a request must

A student must submit medical documentation with 
regards to their disability 

(Chairman)

Management and Academic staff

Dean: Learning & Teaching:

Academic Head:

Na�onal Head: 
Student Support Centres

Dean: Student Affairs

Dean of Quality Assurance: 

I Gregory

PhD
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Admission  Criteria 
with special reference to the National Senior Certificate (NSC)

Admission Criteria
Programmes,

The minimum statutory requirements to obtain the Na�onal Senior Cer�ficate is an achievement ra�ng of 40% 
in three subjects, one of which is an official language at home language level, and 30% in three subjects. 

14



Academic Programmes:  Undergraduate

09

Grade

Students over the age of 23 years who did not achieve a matric cer�ficate and have completed Grade 11 
plus have more than 10 years related work experience, must apply to HESA (www.hesa.org.za) for full or 
condi�onal exemp�on.

The student must have met the minimum requirements for admission to a higher cer�ficate programme 
at a higher educa�on Ins�tu�on. 
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or

or

 (Choose 1)
 (Choose 1)

       

or

 or

Academic Programmes:  Undergraduate
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Academic Programmes: Undergraduate

Admission criteria for Diploma Programmes
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Academic Programmes: Undergraduate

Marke�ng Project (MP301D - 40 credits)



Degree Programmes

Admission criteria for Degree Programmes

N

Registered with SAQA on the Higher Educa�on Qualifica�on Sub Framework
(HEQSF), in a related field

Registered with SAQA on the Higher Educa�on Qualifica�on Sub Framework
 (HEQSF), in a related field

13
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Degree Programmes

Year 3

The study guides for the degree modules are interac�ve and engaging and should enhance the students learning 
experience. To this end the guides will only be available on eLearn in an online format and not printed.

14

The BBA in Marke�ng Management can be completed within a minimum of three years study, and must be 
completed within eight years 



Degree Programmes

Year 3

Year 2

Year 1

Academic Programmes: Undergraduate

 or Project Management *(PRM201B - 20 credits)

Elec�ves:   (choose 1 Stream)
Supply Chain Management 1 (SCM101B - 20 credits)
Project Management (PRM101B - 20 credits)
Sales Management (SAM101B - 20 credits)

Elec�ves:     (con�nue stream)
Supply Chain Management 2 (SCM202B - 20 credits)
Project Management (PRM202B - 20 credits)
Sales Management (SAM202B - 20 credits)

Elec�ves:     (con�nue stream)
Supply Chain Management 3 (SCM303B - 20 credits)
Project Management (PRM303B - 20 credits)
Sales Management (SAM303B - 20 credits)

The study guides for the degree modules are interac�ve and engaging and should enhance the students learning 
experience. To this end the guides will only be available on eLearn in an online format and not printed.

15

The BCom in Marke�ng Management can be completed within a minimum of three years study, and must be 
completed within eight years 



Degree Programmes

Academic Programmes: Undergraduate

Year 3

Bachelor of Commerce (BCom) in Interna�onal Supply Chain Management 

The BCom in Interna�onal Supply Chain Management will be offered at level 7 of the NQF (HEQSF aligned) and consists 
of 360 credits. This qualifica�on comprises 19 modules and is structured as follows:

Business Management and Administra�on 1 (BMA101B - 20 credits)

Academic Literacy (AL) - non-credit bearing

Economics Principles (ECOP101B - 20 credits)

Financial Management 1 (FM101B – 20 credits)

Sales & Key Account Management (SKAM101B - 20 credits)

Supply Chain Management 1 (SCM101B - 20 credits)

Elec�ve:       (choose 1 Stream)
Transport & Logis�cs 1 (TL101B – 20 credits)
Procurement 1 (PROC101B – 20 credits)
Public Procurement 1 (PPRO101B – 20 credits)

Business Management and Administra�on 2 (BMA202B - 20 credits)

Financial Management 2 (FM202B - 20 credits)

Project Management (PRM201B - 20 credits)

Risk Management (RMAN201B – 20 credits) or

Supply Chain Management 2 (SCM202B - 20 credits)

Elec�ve:       (con�nue stream)
Transport & Logis�cs 2 (TL202B – 20 credits)
Procurement 2 (PROC202B – 20 credits)
Public Procurement 2 (PPRO202B – 20 credits)

Business Management and Administra�on 3 (BMA303B - 20 credits)

Interna�onal Economics (IEC0301B – 20 credits)

Interna�onal Supply Chain Management 3 (ISCM303B - 20 credits)

Interna�onal Supply Chain Project (ISCP301B - 20 credits)

Trade and Finance Payment (TFP301B – 20 credits) or

Public Financial Administra�on (PFA301B – 20 credits)*

Elec�ve:       (con�nue stream)     

Transport & Logis�cs 3 (TL303B – 20 credits)

Procurement 3 (PROC303B – 20 credits)

Public Procurement 3 (PPRO303B – 20 credits)

SAQA ID: 110628

The BCom in Interna�onal Supply Chain Management can be completed within a minimum of three years study. The BCom 
in Interna�onal Supply Chain Management must be completed within eight years.
The study guides for the degree modules are interac�ve and engaging and should enhance the student’s learning 
experience. To this end the guides will only be available on eLearn in an online format and not printed.

*Only for Public Procurement elective
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Postgraduate Diploma in  Marke�ng  Management 

Academic Programmes: Postgraduate

Admission criteria for Postgraduate Diploma Programme

study. The Postgraduate Diploma in Marke�ng 
Management must be completed within four years.

The study guides for the degree modules are interac�ve 
and engaging and should enhance the students learning 
experience. To this end the guides will only be available 
on eLearn in an online format and not printed.

1417



Academic Programmes: Postgraduate

-

18



sruonoH)lihPB(yhposolihPforolehcaB

The BPhil Honours in Marke�ng Management can be completed within a minimum of one year. The BPhil Honours 
in Marke�ng Management must be completed in four years.

The study Guides for the BPhil modules are interac�ve and engaging and should enhance the students learning 
experiences – to this end the guides will only be available on eLearn in an online format and not printed 

1419



Academic Programmes: Postgraduate

Admission criteria for MPhil

oll

A research report or disserta�on completed at NQF level 8 with a minimum mark of 65%.

as well as a published ar�cle which must be completed within four 
years.

20



Assessment Process

The following module requires the submission of two 
assignments. The first assignment cons�tutes 50 % of the 
final mark and the second assignment cons�tutes the 
remaining 50 % of the final mark 

1421



Registra�on Procedure 

Prospectus and Yearbook

Students are required to sign that they have read the 
Prospectus and Yearbook every �me they register for 
assessments. Should a student stop studying for a 
period of �me before they have completed their 
qualifica�on, they should regularly check the latest 
Prospectus and Yearbook on the website to see if any 
policies or procedures have changed.

The registra�on form must be completed in its en�rety and 
submi�ed to the IMM Graduate School, together with the 
assessments fee/s (or proof of payment). The IMM Graduate 
School will acknowledge acceptance of the original 
registra�on form by publishing an Examina�on Confirma�on 
Le�er on the Student Portal (www.imm.ac.za). If there is a 
credit on the student’s account, a registra�on form must s�ll 
be submi�ed. A registra�on form must be completed for each 
semester. Renewal students can register online within the 
student portal.

It is recommended that students should pass Business 
Sta�s�cs before a�emp�ng Marke�ng Research: 
Theory. It is recommended that all first year modules on 
the undergraduate diploma or degree be completed 
before a�emp�ng any second year modules and that all 
second year modules be completed before a�emp�ng 
any third year modules.

Strategic Marke�ng is the final module on the Diploma 
in Marke�ng Management. It is recommended that 
student register to write this examina�on only a�er 
successful comple�on of all other modules.

It is recommended that students complete and pass 
Advanced Strategic Marke�ng and Advanced Marke�ng 
Research: Theory before a�emp�ng Advanced 
Marke�ng Applica�ons Report.

It is recommended that students pass all other modules 
on the Diploma in Export Management before 
a�emp�ng Export Trade Strategy.

It is recommended that students should pass 
Fundamentals of Bossiness Numeracy, Fundamentals of 
Business Communica�on and Academic Literacy on the 
Higher Cer�ficates before a�emp�ng any other 
modules.

Academic literacy during the first semester of registra�on 
Applica�on of Marke�ng before Strategic Marke�ng
Applica�on of Business Management before Business 
Management Strategy
Applica�on of Finance and Payments before Finance and 
Payments Strategy
Marke�ng 1 before Marke�ng 2
Marke�ng 1 before Brand Management
Marke�ng 2 before Marke�ng 3
Marke�ng 2 before Business Project
Business Management 1 before Business Management 2
Business Management 2 before Business Management 3
Business Research: Theory before Business Research: Project
Financial Management 1 before Financial Management 2
Financial Management 2 before Financial Management 3
Marke�ng Research: Theory before Marke�ng Research: 
Project
Principles of Marke�ng before Applica�on of Marke�ng 
Principles of Business Management before Applica�on of 
Business Management
Principles of Financial Management before Applica�on of 
Financial Management
Project Management 1 before Project Management 2
Project Management 2 before Project Management 3
Sales Management 1 before Sales Management 2
Sales Management 2 before Sales Management 3
Supply Chain Management 1 before Supply Chain 
Management 2
Supply Chain Management 2 before Supply Chain 
Management 3
Advanced Marke�ng Research: Theory before Advanced 
Marke�ng Research: Report
Transport and Logis�cs 1 before Transport and Logis�cs 2
Transport and Logis�cs 2 before Transport and Logis�cs 3

Procurement 1 before Procurement 2
Procurement 2 before Procurement 3
Public Procurement 1 before Public Procurement 2
Public Procurement 2 before Public Procurement 3
Business Management and Administra�on 1 before 
Business Management and Administra�on 2
Business Management and Administra�on 2 before 
Business Management and Administra�on 3

The following modules must be passed in the 
prescribed order:

22



Final Assessment timetable - May 2020

Advanced Services Marke�ng (ASER401H)

Advanced Strategic Marke�ng (ASER401H)

25 May Mon

26 May Tues

27 May Wed

28 May Thurs

29 May Fri

Date Morning Session - Start Time: 08h00*

18 May Mon

19 May Tues

20 May Wed

21 May Thu

22 May Fri

*Please note the s�pulated �mes refer to South African �mes.

Please read the Exam Memorandum regarding the Final Assessment for May 2020 which is available on the IMM Graduate School website, 
under Recourses. 
Note:

All Undergraduate Final Assessments  start at 08h00* and end at 14h00*. All Postgraduate Final Assessments start at 08h00* and end at 16h00*.
All a�ernoon Final Assessments start at 14h00* and end at 20h00*.
All Final Assessments are open book. 
There will be no supplementary examina�ons for first semester of 2020.

Please note that due to circumstances beyond the control of the IMM Graduate School, such as Force Majeure events, dates may subjected to change.

Any changes to the Final Assessment �metable will be communicated on the IMM Graduate School website and/or via SMS/email.
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Date Morning Session - Start Time: 08h00*

Final Assessment timetable - October 2020

19 Oct Mon

20 Oct Tues

21 Oct Wed

22 Oct Thu

23 Oct Fri

26 Oct Mon

27 Oct Tues

28 Oct Wed

29 Oct Thu

30 Oct Fri

Business Communica�on (BC101B)
Principles of Business Communica�on (PBC101D)
Supply Chain Management 1 (SCM101B)
Fundamentals of Supply Chain Management (FSCM101C)
Project Management 1 (PRM101B)
Project Management 2 (PRM202B)
Project Management 3 (PRM303B)

Global Marke�ng (GM301B)
Interna�onal Trade Law 1 (ITL201D)
Marke�ng Communica�ons (MC201D)
Integrated Marke�ng Communica�ons (IMC201B)
Interna�onal Logis�cs (ILOG201B)

Financial Management 1 (FM101B)
Principles of Financial Management (PFM101D)

Business Management 3 (BM303B)
Business Management Strategy (BMS303D)
Services Marke�ng (SEM001B)
Interna�onal Trade (IT101D)

Economic Principles (ECOP101B)
Fundamentals of Digital Marke�ng (FDM101C)

Marke�ng 2 (MAR202B)
Applica�on of Marke�ng (AM202D)
Applica�on of Finance & Payments (AFP201D)
Supply Chain Management 3 (SCM303B)

Marke�ng 1 (MAR101B)
Fundamentals of Marke�ng (FMAR101C)
Principles of Marke�ng (PMAR101D)

Financial Management 2 (FM202B) 
Applica�on of Financial Management (AFM202D)
Finance & Payments Strategy (FPS302D)
Opera�ons Management (OM301B)
Retail Marke�ng (RM001B)

Business Management 1 (BM101B)
Fundamentals of Business Management (FBM101C)
Principles of Business Management (PBM101D)
Business Management and Administra�on 1 (BMA101B)
Business Management and Administra�on 2 (BMA202B)

Marke�ng Research: Theory (MRT201B)
Business Research: Theory (BRT201B)
Interna�onal Trade Law 2 (ITL301D)

Advanced Marke�ng Research: Theory (AMRT401H)
Marke�ng 3 (MAR303B)
Strategic Marke�ng (SM303D)

Fundamentals of Business Numeracy (FBN101C)
Business Sta�s�cs (BS101B)
Applica�on of Export Administra�on (AEA201D)
Human Resource Management (HRM301D)

Entrepreneurship (ENT301D)
Fundamentals of Sales Management (FSM101C)
Principles of Digital Marke�ng (PDM101D)
Advanced Brand Management (ABM401H)
Applied Brand Management & Communica�ons (ABMC401P)
Sales & Key Account Management (SKAM101B)

Business Management 2 (BM202B) 
Applica�on of Business Management (ABM202D)
Principles of Export Administra�on (PEA101D)
Fundamentals of Export Administra�on (FEA101C)
Digital Marke�ng Applica�ons (DMA201B/DMA001B)

Advanced Global Marke�ng (AGM401H)
Applied Global Marke�ng Dynamics (AGMD401P) 
Transport and Logis�cs 1 (TL101B), Transport and Logis�cs 2 (TL202B)
Procurement 1 (PROC101B), Procurement 2 (PROC202B)
Public Procurement 1 (PPRO101B), Public Procurement 2 (PPRO202B)

Advanced Digital Marke�ng (ADM401H)
Advanced Services Marke�ng (ASER401H)
Sales Management 1 (SAM101B)
Sales Management 2 (SAM202B)
Sales Management 3 (SAM303B)

Brand Management (BM201B)
Financial Management 3 (FM303B)
Applica�on of Digital & Mobile Marke�ng (ADMM201D)
Principles of Project Management (PPM101D)

Project Management (PRM201B)
Business-to-Business Marke�ng (BBM001B)
Marke�ng Research (MR201D)
Basics of Export Trade (BET101C)
Interna�onal Economics (IE301D)

Advanced Strategic Marke�ng (ASM401H) Business Law (BL201D)
Supply Chain Management 2 (SCM202B)
Export Management (EM201D)
Fundamentals of Project Management (FPRM101C)
Fundamentals of Business Communica�on (FBC101C)

*Please note the s�pulated �mes refer to South African �mes.
Please note that due to circumstances beyond the control of the IMM Graduate School, such as Force Majeure events, dates and �mes may subjected to change. 
Any changes to the Final Assessment �metable will be communicated on the IMM Graduate School website and/or via SMS/email.
Please read the Exam Memorandum regarding the Final Assessment for October 2020 which is available on the IMM Graduate School website, 
under Resources.
Note: 
1.   All Undergraduate Final Assessments start at 08h00* and end at 11h45*, except for Marke�ng 3 which starts at 08h00* and ends at 12h15*.
2.   All a�ernoon Final Assessments start at 14h00* and end at 17h45*. 
3.   All Final Assessments are open book. 
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Projects, Reports and Marketing Project
Timetable - May 2020 

Date Module Uploaded by Release marks 

Projects, Reports and Marketing Project
Timetable - October 2020

Date Module Uploaded by

16 March, Monday
23 March, Monday

30 March, Monday
07 April, Tuesday

09 April, Thursday
04 May, Monday

05 May, Tuesday

08 May, Friday 

13 May, Wednesday

09 April, Thursday
14 April, Tuesday

21 April, Tuesday
29 April, Wednesday

29 April, Wednesday
17-19 June23h59

23h59

23h59

23h59

23h59

23h59
23h59
23h59

23h59

17-19 June

17-19 June

17-19 June

Applied Marke�ng Metrics (AMM401P) - first assessment
Applied Marke�ng Project (AMP401P) - first assessment
Applied Marke�ng Leadership (AML401P) - first assessment

Applied Brand Management and Communica�on (ABMC401P) - only one assignment
Applied Global Marke�ng Dynamics (AGMD401P) - only one assignment

Applied Marke�ng Project (AMP401P) - second  assessment

Advanced Marke�ng Research: Report (AMRR402H) - only one assessment

24 August, Monday
31 August, Monday

Applied Marke�ng Metrics (AMM401P) - first assessment

07 September, Monday Applied Marke�ng Leadership (AML401P) - first assessment
15 September, Tuesday

17 September, Thursday

Applied Brand Management and Communica�on (ABMC401P) - only one assignment

Applied Global Marke�ng Dynamics (AGMD401P) - only one assignment

09 October, Friday Applied Marke�ng Project (AMP401P) - second  assessment

12 October, Monday Advanced Marke�ng Applica�ons Report (AMAR401H) - only one assessment
Applied Marke�ng Metrics (AMM401P) - second assessment
Export Trade Strategy (ETS301D) - only one assessment

13 October, Tuesday

15 September, Tuesday
16 September, 
Wednesday

29 September, Tuesday
01 October, Thursday

02 October, Friday

23-24 November

23-24 November

23-24 NovemberApplied Marke�ng Leadership (AML401P) - second assessment
Business Research: Project (BRP302B) - only one assessment
Marke�ng Research: Project (MRP302B) - only one assessment
Business Project (BP304B) - only one assessment
Marke�ng Project (MP301D) - only one assessment

Applied Marke�ng Project (AMP401P) – first assessment

Advanced Marke�ng Applica�ons Report (AMAR401H) - only one assessment
Applied Marke�ng Metrics (AMM401P) - second assessment
Academic Literacy (AL/AL101C) - only one assessment
Export Trade Strategy (ETS301D) - only one assessment

Applied Marke�ng Leadership (AML401P) - second assessment
Business Research: Project (BRP302B) - only one assessment
Marke�ng Research: Project (MRP302B) - only one assessment
Business Project (BP304B) - only one assessment
Marke�ng Project (MP301D)  - only one assessment

* Please note the �mes refer to South Africa �mes  
Please note that due to circumstances beyond the control of the IMM Graduate School, dates may be subject to change.   
Any changes will be communicated on the IMM Graduate School website, eLearn and/or via SMS/email.  

* Please note the �mes refer to South Africa �mes  
Please note that due to circumstances beyond the control of the IMM Graduate School, dates may be subject to change.   
Any changes will be communicated on the IMM Graduate School website, eLearn and/or via SMS/email.  

Release marks 

23h59
12 August, Friday Academic Literacy (AL/AL101C) - first assessment To be confirmed on eLearn23h59

23h59

23h59
23h59

23h59
25 September, Friday Academic Literacy (AL/AL101C) - second assessment To be confirmed on eLearn23h59

23h59

23h59

23h59

19 October, Monday Advanced Marke�ng Research: Report (AMRR402H) - only one assessment 23-24 November23h59
16 October, Monday Academic Literacy (AL/AL101C) - third (final) assessment To be confirmed on eLearn23h59
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Monday, 20 July 2020

Monday, 27 July 2020

Date

Student Support Centre Semester Break

Student Support Centre Semester Break

Monday, 06 January 2020 

Monday, 27 January 2020 

18 - 29 May 2020

Friday, 05 June 2020

Thursday, 16 April 2020

Thursday, 04 June 2020 
Thursday, 04 June 2020 

Semester one 2020 results released

Friday, 22 May 2020 Release marks: Assignment two. As soon as they become available.

Closing date: Examina�on cancella�on/ altera�ons/ venue changes – May examina�ons

24 - 26 June 2020
Tuesday, 30 June 2020 

Wednesday, 01 July 2020
Monday, 06 July 2020
Monday, 20 July 2020

Monday, 27 July 2020

21 - 23 September 2020

Friday, 07 August 2020 Closing date: Semester two student registra�on with forms or online payment – final date

Friday, 31 July 2020 Closing date: Examina�on cancella�on

Tuesday, 01 September 2020

Monday, 07 September 2020

23h59**.

23h59**.

Check final submission dates under "Resources" on the IMM website

. As soon as they become available.

. As soon as they become available.

Check final submission dates under "Resources" on the IMM website

Check final submission dates under "Resources" on the IMM website

- Postponed

- Postponed

- Postponed

- Postponed

23h59**.

23h59**.one

30 March - 03 April 2020

05 - 07 May 2020

* RPL – Recogni�on of Prior Learning. ** Please note the s�pulated �mes refer to South African �mes  
Please note that due to circumstances beyond the control of the IMM Graduate School, dates may be subject to change. 
Any changes to the calendar of events will be communicated on the IMM Graduate School Website and/or via email and/or Telegram Messenger.

Saturday, 01 August 2020 Closing date: MPhil proposal submission for August 2020 panel presenta�ons 

Calendar of Events 2020



Fee Structure: Undergraduate
South Africa (per semester)    

The US dollar and Zimbabwe dollar prices are updated monthly and are available from the website www.imm.ac.za 

Calendar of Events 2020 Continued  

New student enrolment fee (once-off payment)

Annual admin support fee incl Turni�n Fee

Assessment fee per module

Late registra�on assessment fee per module

Credit transfer applica�on fee

Credit transfer fee (per module)

Recogni�on of Prior Learning (RPL) applica�on fee

Private invigila�on administra�on fee

Por�olio of Evidence (PoE) assessment fee

Reprint of Cer�ficates / Diplomas

Copy of academic record

Reprint of student card

Assessment Feedback Report (per module)

Result Appeal - RA (per module)

Script viewing a�er RA

Archive record retrieval

Marking fee per assignment (if not registered)

Scribe cost (per module)

Supplementary examina�on fee

Supplementary fee for the resubmission of projects, academic 
literacy & work integrated learning

R 1 800.00 (non-refundable)

R 1 200.00 (non-refundable)

R 3 350.00

R 3 900.00 (an addi�onal R550.00)

R 200.00  (non-refundable)

R 1 050.00
R 550.00  (non-refundable)

R 2 650.00

R 2 700.00

R 475.00

R 65.00

R 75.00

R 525.00

R 450.00

R 315.00
R 375.00

R 225.00

R 600.00

R 325.00

R 325.00

By due date on the Calendar of Events R 500.00

Special Cancella�on Fee R 1 400.00

Mock examina�on  workshop (3 hours) R 875.00

* RPL – Recogni�on of Prior Learning. ** Please note the s�pulated �mes refer to South African �me  
Please note that due to circumstances beyond the control of the IMM Graduate School, dates may be subject to change. 
Any changes to the calendar of events will be communicated on the IMM Graduate School Website and/or via email and/or Telegram Messenger.

Date

Semester two 2020 results released23 - 24 November 2020

Thursday, 26 November 2020

Monday, 30 November 2020

Semester two 2020

Closing date: Online registra�on Tuesday, 31 December 2020

Closing date: MPhil proposal submission for December 2020 panel presenta�ons 
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Workshop Fees 

Fee Structure:  Postgraduate
South Africa (per semester)

Workshop Fees 

*The US dollar and Zimbabwe dollar prices are updated monthly and are available from the website www.immgsm.ac.za 

Applica�on fee for Postgraduate Diploma R 610.00 (non-refundable)
Applica�on fee for Postgraduate Diploma
(IMM Graduate School graduates) 

R 305.00 (non-refundable)

New student enrolment fee (once-off payment) R 1 800.00 (non-refundable)

Annual admin support fee including Turni�n Fee R 1 200.00 (non-refundable)
Assessment fee per module except Applied Marke�ng Project R 6 000.00

Applied Marke�ng Project R 9 750.00

Late registra�on - assessment fee per module An addi�onal R550.00

Marking fee per assignment (if not registered) R 210.00

Supplementary examina�on fee R 325.00
Scribe cost (per module) R 600.00

Supplementary fee for the resubmission of Applied Marke�ng Project R 1 650.00

Mock examina�on workshop (3 hours) R 875.00

By due date on the Calendar of Events R 500.00

Special Cancella�on Fee R 1 400.00

Applica�on fee for Postgraduate Diploma R 630.00 (non-refundable)
Applica�on fee for Postgraduate Diploma 
(IMM Graduate School graduates)

R 315.00 (non-refundable)

Assessment fee per module except Research: Report & 
Applica�ons Report

R 6 000.00

New student enrolment fee (once-off payment) R 1 800.00 (non-refundable)
Annual admin support fee including Turni�n Fee R1 200.00 (non-refundable)

Advanced Marke�ng Applica�ons Report R 9 750.00

Advanced Marke�ng Research: Report R 11 900.00

Late registra�on - assessment fee per module An addi�onal R 550.00

Marking fee per assignment (if not registered) R 210.00

Scribe cost (per module) R 600.00
Supplementary examina�on fee R 325.00

Supplementary fee for the resubmission of AMAR401H and AMRR402H R 1 650.00

Mock examina�on workshop (3 hours) R 875.00

By due date on the Calendar of Events R 500.00

Special Cancella�on Fee R 1 400.00

Applica�on fee for MPhil R 1 900.00

Applica�on fee for MPhil (IMM Gradutes School graduates) R 940.00
Disserta�on R 54 500.00 (payment can be made in three instalments of one third of 

the current fee per semester (over 18 Months). Should the disserta�ons 
not be completed, within the 18-month period an addi�onal cost per 
semester will be calculated at the fee rate prevailed at the �me)
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Date Start Time: 15h00*

Supplementary Final Assessment
June - July 2020
Date Start Time: 09h00* Start Time: 14h00*

Monday
29 June

Tuesday
30 June

Wednesday
01 July

Thursday
02 July

Friday
03 July

Saturday
04 July

Advanced Brand Management
Applied Brand Management and Communica�ons 
Fundamentals of Marke�ng
Marke�ng 1, 2, 3
Principles of Marke�ng 
Applica�on of Marke�ng
Strategic Marke�ng 

Global Marke�ng
Economic Principles 
Human Resource Management
Principles of Export Administra�on

Advanced Global Marke�ng
Applied Global Marke�ng Dynamics
Applica�on of Finance and Payments 
Finance and Payments Strategy
Fundamentals of Business Communica�on
Principles of Business Communica�on 
Business Communica�on
Integrated Marke�ng Communica�ons
Marke�ng Communica�ons 
Supply Chain Management 1, 2, 3

Business Law
Business-to-Business Marke�ng
Interna�onal Economics 
Sales Management 
Project Management 
Project Management 1, 2, 3
Sales Management 1, 2, 3

Advanced Marke�ng Research: Theory
Applica�on of Business Management
Basics of Export Trade
Business Management 1, 2, 3
Business Management Strategy
Fundamentals of Business Management
Principles of Business Management

Digital Marke�ng Applica�ons
Digital Marke�ng Applica�on
Project Management 
Entrepreneurship
Fundamentals of Sales Management 
Business Management and Administra�on 1

Advanced Strategic Marke�ng
Principles of Financial Management
Applica�on of Financial Management
Financial Management 1, 2, 3
Fundamentals of Business Numeracy
Export Management

Interna�onal Trade
Opera�ons Management
Retail Marke�ng
Sales and Key Account Management 

Advanced Digital Marke�ng
Fundamentals of Digital Marke�ng
Principles of Digital Marke�ng
Business Sta�s�cs
Interna�onal Trade Law 1
Fundamentals of Export Administra�on

Advanced Services Marke�ng
Marke�ng Research
Business Research: Theory
Marke�ng Research: Theory
Fundamentals of Project Management
Fundamentals of Supply Chain Management
Sales Management 1, 2
Principles of Project Management

Services Marke�ng
Brand Management 
Interna�onal Trade Law 2
Applica�on of Digital and Mobile Marke�ng
Applica�on of Export Administra�on
Transport & Logis�cs 1
Procurement 1
Public Procurement 1

Monday
29 June

Advanced Marke�ng Applica�on Report
Applied Marke�ng Project
Advanced Marke�ng Research: Report
Applied Marke�ng Leadership
Applied Marke�ng Metrics
Academic Literacy
Academic Literacy (Cer�ficate)
Business Project
Business Research: Project 
Marke�ng Research: Project
Export Trade Strategy
Marke�ng Project

No examina�on. Re-submission of Projects, Reports, 
Academic Literacy etc.
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Date Submission �me up to 23h59*

Supplementary Final Assessment
December 2020

Date Start Time: 08h00* Start Time: 14h00*

Monday
07 December

Tuesday
08 December

Wednesday
09 December

Thursday
10 December

Friday
11 December

Saturday
12 December

Advanced Brand Management
Applied Brand Management and Communica�ons 
Fundamentals of Marke�ng
Marke�ng 1, 2, 3
Principles of Marke�ng 
Applica�on of Marke�ng
Strategic Marke�ng 

Global Marke�ng
Economic Principles 
Human Resource Management
Principles of Export Administra�on

Advanced Global Marke�ng
Applied Global Marke�ng Dynamics
Applica�on of Finance and Payments 
Finance and Payments Strategy
Fundamentals of Business Communica�on
Principles of Business Communica�on 
Business Communica�on
Integrated Marke�ng Communica�ons
Marke�ng Communica�ons 
Supply Chain Management 1, 2, 3

Business Law
Business-to-Business Marke�ng
Interna�onal Economics 
Sales Management 
Project Management 
Project Management 1, 2, 3
Sales Management 1, 2, 3

Advanced Marke�ng Research: Theory
Applica�on of Business Management
Basics of Export Trade
Business Management 1, 2, 3
Business Management Strategy
Fundamentals of Business Management
Principles of Business Management

Digital Marke�ng Applica�ons
Digital Marke�ng Applica�on
Project Management 
Entrepreneurship
Fundamentals of Sales Management 
Business Management and Administra�on 1, 2

Advanced Strategic Marke�ng
Principles of Financial Management
Applica�on of Financial Management
Financial Management 1, 2, 3
Fundamentals of Business Numeracy
Export Management

Interna�onal Trade
Opera�ons Management
Retail Marke�ng
Sales and Key Account Management

Advanced Digital Marke�ng
Fundamentals of Digital Marke�ng
Principles of Digital Marke�ng
Business Sta�s�cs
Interna�onal Trade Law 1
Fundamentals of Export Administra�on

Advanced Services Marke�ng
Marke�ng Research
Business Research: Theory
Marke�ng Research: Theory
Fundamentals of Project Management
Fundamentals of Supply Chain Management
Sales Management 1, 2, 3
Principles of Project Management

Services Marke�ng
Brand Management 
Interna�onal Trade Law 2
Applica�on of Digital and Mobile Marke�ng
Applica�on of Export Administra�on
Transport and Logis�cs 1, 2
Procurement 1, 2
Public Procurement 1, 2

Monday
07 December

Advanced Marke�ng Applica�on Report
Applied Marke�ng Project
Advanced Marke�ng Research: Report
Applied Marke�ng Leadership
Applied Marke�ng Metrics
Academic Literacy
Academic Literacy (Cer�ficate)
Business Project
Business Research: Project 
Marke�ng Research: Project
Export Trade Strategy
Marke�ng Project 

No examina�on. Re-submission of Projects, Reports, 
Academic Literacy etc.

Details for supplementary assessments for Academic 
Literacy and Academic Literacy (Cer�ficate) are available 
on eLearn. 

*The stipulated time refers to South African time.
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Student  Code of Conduct

Minor o ences include the following:

Harassment
Foul or abusive language
Defamatory remarks

A student who is found guilty of harassment may be 
suspended for up to six months.

Major o ences include the following:

Assault or threatening behaviour
Chea examina
Discrimina
Dishonesty
Disrup examina
Fabrica results
Forgery
Interference with the c ry for  
teaching, learning and research
Interference with the governance and proper 
administra raduate School
Interfering or not following ins ven by 
an invigilator at an examina
Misrepresenta
Misuse of iden ca
Not following the ins raduate 
School sta member or disrup raduate 
School process or event
Possession of drugs and/or alcohol
Possession of weapons
Racist behaviour
Sexual assault or threat thereof

Assessment Plagiarism

Examina conduct

Due Process

Students must familiarise themselves with the IMM 
Graduate School’s Student Code of Conduct to ensure 
a thorough understanding of disciplinary procedures 

Code of Conduct are regarded seriously and will result 

and/or expulsion from the IMM Graduate School. 

the IMM Graduate School for a minimum period of up 
to six months. In the event of a student being found 

expulsion from the IMM Graduate School.

may have up to 60% of their
mark deducted or may not receive the mark for the
assignment but will be allowed

assignment
or may not be allowed to write any

the IMM
Graduate School. Please refer to the Policies and
Procedures available on the Student Portal.

A student who is found guilty of misconduct in an

IMM Graduate School and will not be allowed to write

student who is found guilty of misconduct in an

Graduate School.

Board and categorised accordingly.

student will be contacted at least three days prior to the

and invited to an interview, telephonically or in person, to

submit any appropriate evidence. During the interview

communicated to the student via SMS or email. Any

within seven days.
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Tel +27 (0) 64 046 9619

Email info.greenstone@immgsm.ac.za

0861 466 476

14

Atlas Studio, 33 Frost Avenue

Email info.pretoria@immgsm.ac.za

Email imm.zim@immgsm.co.zw

Email info.milpark@immgsm.ac.za




